












a whole may have declined, there 
are bright spots. Some sectors of 
the market are growing, notably the 
market for 44-69ppm devices, and 
some manufacturers are seeing 
sales increases. 

Kyocera, for example, increased 
its sales in the 31-44ppm mono 
A3 market by 37.5% even though 
overall sales for the sector declined 
by almost a third.

Product manager Tracey Stone 
attributes Kyocera’s success to 
the recently launched FS-6970DN 
(£1,118 ex VAT), which offers print 
speeds of 35ppm (17ppm A3).

“Because of the recession people 
are trying to make savings and 
reduce costs,” she said. “Generally 
our TCO is always 50% lower than 
HP’s and sometimes we can be 
even lower than that. We always 

benchmark against HP,” she said.
Oki has not enjoyed the same 

growth, but according to Oki Printing 
Solutions senior product marketing 
manager Alan McLeish, its sales 
have held up well.

“If we look at sales of our laser 
printers in the 12 months ending in 
June 2009 compared to the same 
period ending in June 2008 our 
A3 printer sales have been almost 
completely fl at (up 1%) whereas the 
market has declined by 36%. Some 
vendors have seen sales go down 
dramatically by 50%,” he said.

COMPACT COLOUR
He believes that this is down to 
Oki’s decision to focus on compact 
colour A3 devices for the general 
offi ce market. 

“The Oki C810 and C830 are still 
the smallest laser LED printers on 

the market and sales have held up 
well so there is obviously a market 
for A3 compact printers used in 
the offi ce market for marketing 
material,” McLeish said.

He points out that for many 
businesses a colour A3 printer may 
be a better investment than an MFP.
“Because most of what you do on 
the MFP is print you are not doing 
much colour copying. Depending 
on the needs of the workgroup, you 
are sometimes better off with an A3 
colour printer,” he said.

Larger format printers still 
have an important role to play in 
balanced print deployments and in 
smaller businesses that may want 
to produce more marketing material 
in-house. Although they are more 
expensive than A4 models, in some 
deployments they may be better 
value too.

A3 printers 
like the Ricoh 
SPC821dn have 
sophisticated 
sorting and 
fi nishing options

Bigger & better?
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Both sides covered
WHAT DOES THE FUTURE HOLD FOR THE DIGITAL DUPLICATOR MARKET? TO FIND OUT, PRINTIT SPOKE TO RICOH PRODUCT MARKETING 
MANAGER STEVEN HASTINGS

The UK has always been one the 
Europe’s largest digital duplicator 
markets, but in the last few years there 
has been a decline in the numbers 
sold. According to Ricoh product 
marketing manager Steven Hastings, 
sales of entry-level A4 machines into 
the education market have been 
particularly hard hit.  

“The benefi ts of digital duplicators 
are low running costs compared to 
a copier (approx. 0.25-0.3p), much 
faster output and great reliability. These 
three factors are still in place but the 
differential in cost and time savings 
between a copier and digital duplicator 
have reduced dramatically. And with 
the additional functionality on low-end 
copiers they are making the decision to 
transfer work to the copier,” he said.

Because digital duplicators create 
a master for each job, there is 

an initial upfront cost that makes 
them unsuitable for low print runs. 
Historically, print jobs of 20 pages or 
fewer were cheaper to produce on a 
copier, while larger ones were more 
economic on a duplicator. As the cost 
per page on MFPs has fallen, the break 
even point has risen to 30-35 pages.

Although the A4 market is shrinking, 
the low end still has potential. In a 
month or two, Ricoh is launching 
a new entry-level A4 machine with 
a price tag of just £1,995, which 
Hastings expects to make a big splash.

“At one point 40% of the UK market 
was for basic entry-level A4 units. With 
the launch of our new model, Ricoh 
will be the only company to have that 
level of machine available,” he said.

ROBUST DEMAND
Demand in the mid-range A3 market is 

more robust, as the main focus is not 
cost-savings but productivity.

“In customer surveys, people tell us 
their primary reasons for using digital 
duplicators are that they save time and 
are reliable. The cost saving argument 
is strong but fundamentally the fi rst 
thing is the amount of time saved,” 
Hastings explained.

For them, Ricoh’s Priport DX4640 
PD is a highly productive solution. 
Capable of printing on both sides 
of the page in a single pass, the A3 
device runs at 120 pages or 240 
sides a minute. According to Hastings, 
the productivity benefi ts of the device 
are causing more and more schools, 
universities, local government bodies, 
charities and MPs’ offi ces to transfer 
volume to the machine.

The growth in colour printing offers 
further potential for digital duplicators. 

As well as offering spot colour with 
Pantone matching of corporate colours 
(great for printing envelopes and 
stationery), they enable customers 
to justify investment in four-colour 
devices. 

“We are seeing customers using a 
duplicator in conjunction with a four-
colour system. The duplex system lets 
them produce a larger proportion of 
bulk mono work more quickly and at 
signifi cantly lower cost. These savings 
let them produce more colour work and 
justify their investment in colour.”

Despite greater functionality of 
alternative technologies, digital 
duplicators still have a role to play in 
the modern print room. For Ricoh, they 
remain an important part of a complete 
print offering alongside the company’s 
offi ce MFPs and production printers.
www.ricoh.co.uk
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The carbon zero MFP
TOSHIBA HAS BECOME THE FIRST MFP MANUFACTURER TO MAKE ALL ITS DEVICES AND THE FIRST MILLION PAGES PRINTED 
ON EACH ONE CARBON ZERO

Like most printer and MFP 
manufacturers Toshiba has 
taken great strides to reduce the 
environmental impact of its products 
throughout their lifecycle. 

Devices like the new e-STUDIO 
455 and e-STUDIO 855 series 
are designed from the ground up 
to consume as few resources as 
possible. They are smaller, more 
compact and have fewer components 
than previous generations; they use 
long-life consumables to minimise 
waste; they are designed to simplify 
maintenance and recycling at end of 
life; and they consume less energy.

In addition, Toshiba provides 
customers with the software tools 
and features needed to implement 
green printing practices: from two-
sided printing to network scanning 
for electronic workflows and software 
controls that enable administrators to 
monitor and restrict MFP usage.

ENVIRONMENTAL COST
Despite these advances, printers 
and printing have an environmental 
cost. Valuable resources are used 
to manufacture, ship, service and 
recycle devices; and the act of 
printing itself consumes electricity, 
toner and paper, each of which has 
its own carbon footprint.

Toshiba believes it is important for 
businesses to reduce unnecessary 
printing. However, it also recognises 
that printing is part of doing business. 

To find out what could be done 
to neutralise its effects, Toshiba 
commissioned voluntary carbon offset 
provider co2balance to calculate 
the lifecycle carbon footprint of a 
Toshiba MFP and the pages printed 
on it and then work out how much it 
would take to offset the equivalent 
amount of CO2 by funding carbon 
saving projects, such as the supply 
of energy-efficient stoves to villagers 
in Kenya.

Co2balance came up with 
separate figures for offsetting the 
MFP and the first one million prints. 
By coincidence the two figures are 
almost identical, as are the costs of 

offsetting a small desktop MFP and a 
large production machine (the former 
requires fewer resources to make, but 
more to print one million pages).

Toshiba felt that it could easily 
absorb offset costs over the lifetime 
of a contract and decided to make all 
MFPs sold directly after July 1, plus 
the first one million prints, carbon 
zero. If they choose to, customers can 
buy bolt-on packages to offset the 
carbon from the second million prints.

The co2balance offsets are also 
available to Toshiba resellers 
who can choose either to pay the 

cost themselves or pass it on to 
their customers. 

THE NEW BLACK IS GREEN
Toshiba’s CarbonZero initiative 
applies to all of its MFPs including 
the new e-STUDIO 455 and e-
STUDIO 855 series. These Energy 
Star-certified MFDs are not 
only Toshiba’s most productive 
B&W devices to date, they also 
incorporate a number of green 
features that make them perfect 
for organisations eager to reduce 
the environmental impact of 
office printing.

The most impressive of these is 
a new Super Sleep mode, which 
reduces power consumption to just 
1 watt of electricity. A timer enables 
customers to specify how long a 
device should be inactive before 
it reverts to Super Sleep mode so 
that administrators can balance the 
need to conserve energy with the 
requirement for productivity.

In addition, Toshiba has 
implemented a number of new 
features to eliminate waste and make 
consumables last longer, including an 
internal toner recycling system, which 
re-uses excess toner produced when 
printing/copying, saving money and 
removing the need to collect, process 
and recycle waste toner and waste 
toner boxes.

Further savings come from useful 
copying/scanning features, such as 
the ‘outside erase’ function, which 
removes dark shadows when copying/

scanning books and bulky documents; 
and the ‘Omit Blank Pages’ feature, 
which saves paper by removing blank 
pages from multi-page copy jobs.

PRODUCTIVE DEVICES
Above all else, the e-STUDIO 
255/305/355/455 (the 455 series) 
and the e-STUDIO555/655/755/855 
(the 855 series) are highly productive 
multifunctional devices.

The 455 series is a complete all-
rounder, with print speeds of 25 to 
45 pages per minute (ppm) and a 
colour scanner – the first time colour 
scanning has been available on a 
Toshiba mid-volume B&W MFP. This 
means that even where colour printing 
is not a priority, hard copy documents 
can be captured, stored, emailed and 
imported into other applications in 
their original state.

To ensure that B&W copies/scans 
are true to the original, the 455 series 
of mid volume devices (25-45ppm) 
features a Colour Document Mode, 
which retains the nuances of colour 
originals by capturing them in easy-to-
read grey scale.

The MFDs also make it easier for 
businesses to implement electronic 
workflows. For example, the third 
generation Toshiba e-BRIDGE 
controller and e-BRIDGE Open 
Platform connectors provide seamless 
integration with third party systems 
and applications, such as Microsoft 
SharePoint and Exchange. 
www.thenewblackisgreen.co.uk
www.toshibacarbonzero.co.uk
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Could do better
CANON’S NEW REPORT ON CRDS ARGUES THAT THEY SHOULD BE DELIVERING A MUCH BETTER SERVICE

UK businesses must make better 
use of corporate reprographics 
departments (CRDs) if they are to 
reap the many potential benefits of 
having an in-house resource. 

Following the publication of the 
Insight report Corporate Reprographic 

Trends and Opportunities, Canon is 
calling on businesses to pay more 
attention to CRDs, as they have the 
potential to deliver significant costs 
savings and productivity benefits.

It is also calling on CRD managers 
themselves to become more 
commercially minded and to make 
better use of technology, such as 
Web to print (W2P) and variable data 
printing, to capture print jobs that are 
currently outsourced.

Based on 677 one-to-one 
interviews with print buyers, CRD 
managers and in-plant printing 
professionals, the Canon-sponsored 
report highlights the benefits of 
a CRD, including cost savings, 
security, aggregated volume, 
convenience and control, but finds 
that few organisations are achieving 
their potential.

Because costs don’t have to 
include a profit margin, in-plant 
operations should be able to save 
as much as 30% compared to 
outsourced printing. However, Canon’s 
survey shows that two thirds of CRDs 
achieve savings of 10% or less – one 
in four doesn’t show any at all. Just a 
handful (3.8%) make savings of more 
than 21%.

The fact that so few organisations 
make large savings when just 15% 
of CRDs are run as profit centres 
and apply margins to prices suggests 
that most CRDs don’t provide users 
with value for money. Almost half of 
CRDs (44.2%) limit themselves to 
recovering costs; one quarter (26.4%) 
recover a proportion of costs; and 
13.9% operate as a fully funded 
service with no charges applied.

It is important for CRDs to be 
competitive because just 14.2% of 
work undertaken by interviewees is 
the result of a corporate directive 
that the in-house resource be used. 
One quarter (27.9%) is won on a first 
refusal basis; 22.4% is won through a 
competitive bid; 20.2% comes down 

to customer choice and 15.3% is the 
result of an existing contract.

GROWING DEMAND
In the last 10 years, developments in 
digital print technology have seen a 
surge in the workload of CRDs and a 
20% rise in the number of in-plants. 
In 1998, 30% of corporate print was 
done in-house and 70% outsourced. 
Last year, the ratio was 50:50.

Reasons given for outsourcing 
include run length, complexity and 
turnaround times. This suggests 
that in order to bring more print 
volume back in-house, CRDs need 
to improve job turnaround times 
and make better use of digital 
technology to meet customer’s more 
sophisticated print needs.

An important element of this is 
Web To Print (W2P) technology, 
which allows buyers to specify, order, 
price, procure and pay for printed 
materials on-line.

According to Canon’s survey, 
CRDs that have made use of W2P 
have much higher levels of customer 
satisfaction than those that haven’t. 

More than half (55%) of the 199 
CRDs with W2P had excellent 
customer satisfaction, compared 
to just 5.5% with a poor customer 
satisfaction rating. In the 440 CRDs 
that had yet to install W2P, 22.5% 
had excellent customer satisfaction 
and 31.1% had a poor rating.

Another popular solution is 
variable data printing (VDP) which 
allows businesses to customise bulk 
mailings with personal greetings, 
customer-specific offers and the 
like. Although 94.1% of CRDs have 
VDP software, few (27%) use it on 
a regular basis, either because they 
find it complex and difficult to use 
and need to invest in staff training or 
because they are not doing enough to 
advertise their services. 
www.canon.co.uk

Below: Digital printers like Canon’s 
new imageRUNNER Advance Pro 
are replacing offset litho in CRDs. 
Currently 60% of CRDs offer offset 
litho, compared to more than 90% 
in 1998. By 2012 this figure is 
predicted to fall to less than 30%.



We’re happy to

tell you that you’re

absolutely right.

A new and better MFP is 

coming. And then another and 

then another. How do we know? 

Because it’s our job to invent 

the future. From colour scanning 

to carbon offset that’s what we 

do. We spend every day making 

our products greener, faster, 

better. We can’t stop. It’s our 

reason to be. You may find that 

as annoying as reading the tube 

map in black and white.

To find out more visit: 

www.toshiba.co.uk/imaging

Tel: 01932 580100

Because you think a 

better one is going 

to come along

If you haven’t

bought a colour 

MPF recently
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One organisation to see the 
potential of digital technology 
for the customisation and 
personalisation of printed output 
is National Geographic Magazine. 
This summer it gave readers the 
opportunity to order copies of Your 
Shot magazine with a customised 
cover featuring examples of the 
subscriber’s own photography.

The collector’s edition 
publication – the fi rst special 
edition from National Geographic 
devoted entirely to readers’ 
photography – features 101 of the 
best photographs from more than 
150,000 images submitted by the 
public to the Your Shot webpage 
set-up three years ago as a way 
for readers to submit their own 
photographs for possible inclusion 
in National Geographic magazine. 

National Geographic’s regular 
gravure and web offset print service 
provider produced a complete 

Give it your best shot
newsstand version of Your Shot 
with a standard cover, plus the 
main body of a collector’s version 
that photography enthusiasts can 
order online with one-off covers 
featuring their own high resolution 

photographic images.
A specially developed web-to-

print tool allows users to upload 
their own photograph, crop and 
re-size the image, edit and preview 
the cover and then place their 

order. The customised covers 
are then printed by Consolidated 
Graphics on HP Indigo 7000 digital 
presses and bound to pre-printed 
copies of Your Shot magazine.
www.hp.com/go/graphicarts

The Printstik from PlanOn is the world’s smallest full page printer and an 
essential business companion that makes it possible for users to print 
documents anywhere, anytime; in the offi ce or on the road. 

PlanOn’s Printstik offers full-feature printing capabilities on a self 
contained 20-page roll of A4 paper. It is extremely user friendly and syncs 
easily with a variety of devices including, laptops, PDAs and smartphones. It 
connects easily via Bluetooth or a standard USB connection.

Business professionals never seem to have enough hours in the day but 
with this ultra portable printer, they can make good use of time spent travelling 

Competition
Win a portable printer

HOW TO ENTER

For your chance to win a PrintStik worth 
£199, email your name, job title, company 
and address to jamesg@binfo.co.uk, 
putting Planon PrintStik Competition in 
the subject line. The winner will be the fi rst 
name randomly selected after the deadline of 
November 20, 2009. 

between appointments or meetings. Instead of typing and printing a meeting 
agenda in the offi ce, do it on the train! Use a smartphone or laptop, then 
simply Bluetooth to the Printstik and print instantly whilst on the move. 

The Printstik can even be used to print out a boarding pass in the airport 
lounge, a hotel booking confi rmation or web pages when browsing for such 
items as bank transactions, show tickets and brochures. 

The Planon Printstik’s black and silver exterior is sleek and modern and 
extremely compact. Powered by a rechargeable Lithium Ion battery, the 
device is lightweight at just 700g. A business user would barely even notice 
it in a laptop bag, a briefcase or even a pocket. 

The PrintStik utilises PlanOn’s Advanced Thermal Technology, printing 
up to 3 full A4 pages per minute on 7-year rated thermal paper contained 
within the printer itself, so you won’t even have to remember to bring paper.



DUPLO DUPRINTERS
HIGH-VOLUME PRINTING & COPYING SOLUTIONS

150 copies-per-minute 

 Only pay for the consumables you use 

 Print on paper, card & envelopes 

 Prices from less than £3,400 

Relax.
High-volume copying is cheaper, faster  

& more reliable with a Duprinter.

Telephone: 0800 38 77 99

Email: ukmarketing@duplointernational.com

Web: www.duplouk.com



What 

you don’t need 

when TSG provide your support

At TSG, we guarantee to save you money

Whether it’s maintenance, capital replacement or running costs, 

we can reduce what you currently pay. You can tailor our nationwide

service to create a support package that exactly matches your 

existing fax, printer and copier fleet, future purchases and the 

operating needs of your company.

With TSG, you stay in control

You can save a lot of time and money by using our service record 

system. We provide you with secure online access to your entire 

service history. The details of every item we support, service history

and maintenance schedule are available at the click of a mouse and

updated automatically.

With TSG, you get the bigger picture

Saving you money on support is only the start. We can optimise 

your document workflows, maximise the performance of your 

hardware and networks, and guide you through the complexity of

product features and software compatibility. For many customers, 

we have appraised their existing equipment and systems, calculated

total cost of ownership and recommended ways to reduce hardware,

consumables, maintenance and printing costs.

To find our how TSG 

can help you improve 

your bottom line, 

call 0870 417 6010 technical support group

Because some service companies also sell hardware, you could end up 

buying new equipment when repairs would be more cost effective. 

At TSG we don’t sell hardware, we just deliver ‘best value’ support.

TSG SUPPORTS ALL BRANDS OF FAXES, PRINTERS, SCANNERS, MFP’S, PLOTTERS, COPIERS, PC’S, NETWORKS AND DATACOMS




